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wish for you

You are less lonely

You feel validated

You are inspired

You are empowered

You are an informed customer

You get the most bang for your buck



A disclaimer

| can’t do a good job at this
without showing some specific
examples, so someone’s
feelings might get hurt.

No doubt, there are cases
where seeing these
visualizations in their original
context would help in their
interpretation
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Once upon a time
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two-day drive

(o) of the U.S. population
Q lives within a

of the U.S.

population

~ lives within a

l‘?{.‘\ one-day drive
)
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The Channels have changed

&)

We’'re Business

Friendly!
]

‘ And we have Talent!
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The Visual Language Evolve

Words Charts Icons
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Have the messages change
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smart:

CITIES FOR MILLEN

(1) ALEXANDRIA, VA
(@ ARLINGTON, VA
(3 BELLEVUE, WA
(@ DENVER,cO

(5) SEATTLE, WA

SAN FRANCISCO, CA
@ AUSTIN, TX
CHARLESTON, SC
(®) SIOUX FALLS, SD

() SUNNYVALE, cA

apartment Plist

Where are Millen
Moving To?

9 -
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1. AMSTERDAM, NETHERLANDS
2. BERLIN, GERMANY

3. MUNICH, GERMANY
4.LISBON, PORTUGAL

5. ANTWERP, BELGIUM

6. BARCELONA, SPAIN

7. LYON, FRANCE

8. COLDGNE, GERMANY

9. PARIS, FRANCE

10. VANCOUVER, CANADA
11.LILLE, FRANCE

12. ZURICH, SWITZERLAND

13. VALENCIA, SPAIN

14. THE HAGUE, NETHERLANDS
15. MONTREAL, CANADA

16. LONDON, UNITED KINGDOM
17. ROTTERDAM, NETHERLANDS
1B. NANTES, FRANCE

19. PRAGUE, CZECH REPUBLIC
20. HELSINKI, FINLAND

21. MANCHESTER, UNITED KINGDOM
22. BORDEAUX, FRANCE

23. AUCKLAND, NEW ZEALAND
24. TORONTO, CANADA

25. BRISTOL, UNITED KINGDOM

Well, maybe a little

THE WORLD’S 50 BEST CITIES
FOR MILLENNIALS, 2017

26.
27.
28.
28.
30
31.
32
33.
34,
35
36.
37.
38.
39.
4o
q]1.
42
43.
44,
45
4s.
47.
48.
49,
50

.UTRECHT, NETHERLANDS

Ceoworto Magazine

0SLO, NORWAY
MARSEILLE, FRANCE
MADRID, SPAIN
VIENNA, AUSTRIA

. GLASGOW, UNITED KINGDOM

BIRMINGHAM, UNITED KINGDOM

.HAMBURG, GERMANY

DUBLIN, IRELAND

MONTPELIER, FRANCE OP 10 -

\L SMALL BUSINESS OWNERS

OTTAWA, CANADA
FRANKFURT, GERMANY
GRAZ, AUSTRIA
BRUSSELS, BELGIUM

.PORTO, PORTUGAL

AUSTIN, TEXAS, UNITED STATES

. GRONINGEN, NETHERLANDS

GENEVA, SWITZERLAND
EDINBURGH, UNITED KINGDOM 3

. SAN FRANCISCO, UNITED STATES

ATHENS, GREECE
BANGKOK, THAILAND
SEVILLE, SPAIN
GRANADA, SPAIN

Thumbtack

.DENVER, COLORADO, US 12
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Design

Strong

Weak

Weak

Message

Strong




What'’s Good?
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GO gle economic development infographic B Q

All Images News Videos Shopping More Settings Tools

SROWTH OF CHINA

economic growth

sustainable development goal
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https://www.google.com/search?q=economic+development+infographic&client=firefox-b-1-ab&source=lnms&tbm=isch&sa=X&ved=0ahUKEwjrtJ2NjfvZAhXNna0KHXZLAZQQ_AUICigB&biw=1536&bih=750

Grab the First Mover Advantage
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eep it Clean

Select Language | |

';E‘ %E#Eﬁ ») COMMUNITIES LIBRARY INVESTORS NEWS

TALENT ACCESS WEST COAST ADVANTAGE INDUSTRIES
$22.3 billion or 16th highest metro in U.S. with a share of metro economic output 13.8% or the 12th highest metro area, as reported by the Brookings
Institution's Metro Monitor, 2016.

Greater Portland’s strong export performance is driven by national strengths in five key sectors

Semiconductors Precision Instruments Computer & Electronic Royalties
Nat'l Rank Export Value MNat'l Rank Export Value Nat'l Rank Export Value
1.Portland | S17B 1. Los Angeles NN 1.Portland [ 8268
2.8an Jose [N 2. Portland [1111/8328 2.8an Jose [N
3. pallas [ 3. Boston NI 3. Los Angeles [N
4. Los Angeles [l 4. Minneapolis [N 4.Boston [N
5. Phoenix [} 5. New York [N 5. Dallas [N
Computer Equipment Audio/Visual Equipment
Nat'l Rank  Export Value Nat|Rank  Export Value
1. San Jose [N 1. Portiand [ S0.6B
2. Boston [N 2. San Diego [N
3. Los Angeies [ 3. Boston (NN
4 pustn I 4. Los Angeles N
5 Portland [0 $1.2B 5. Chicage (R

Sounce: Brookings, Export Monitor, 2015
To view an interactive map that highlights the extensive international investment in the region, click here.

To view an Exports Fact Sheet from the Brookings Metropolitan Policy Program, click here.
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https://greaterportlandinc.com/global/

Coco Chanel

“Before you leave the house, look
in the mirror and remove one

accessory.”

randomquotesdaily.com

©Kate McEnroe Consulting 2018 20



eadlines shape the narrative

12%
Faircation)imd. Hedlih
SErvices
10%
) Veisure|rd Hospitaliy
1% Financial Activities
DiherServices
Mg ||

DEGREES AWARDED'BY REGIONAL UNIVERSITIES

13.0%
Engineering,
Computers, Math

21.3%
Health

e 28B.2%
Business

m» 37.5%
Other

Source: National Center for Education Statistics, Indiana Wesleyan, Tvy Tech,
Manchester University, Huntington University. Trine-University. Enroliment for
2015-2006
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Better - headline leads to data

863767930 | ISR e

DOING BUSINESS HERE LIVING HERE LOCAL DATA REAL ESTATE ABOUT US

Charleston 7

REGIONAL DEVELOPMENT ALLIANCE

LOCAL DATA

Visit the Charleston Regional Competitiveness Center for additional economic, demographic, and workforce data.

CHARLESTON | SC | USA CHARLESTON | SC | USA

Population & X Labor & Employment
Demographics

Overall employment by occupations,
Information on overall population, labor pool data, civilian workforce

age, race, and household income

F— GETTHE DATA
NEW PEOPLE GET THE DATA CIVILIAN LABOR FORCE
MOVE TO THE REGION EACH GREW 4X FASTER THAN THE
DAY U.S5. AVERAGE FROM
2010-2016

Source: US. Census Bureau
Source: U.S. Bureau of Labor Statistics
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Check out this makeover at Evergreen Data:

http://stephanieevergreen.com/easy-simple-one-page-handout/

Families Served in FY16

Child Demographics
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This year we served over 2,000 families!
Let us tell you a little something about them...

Our clients are 95% female head-of-households.
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http://stephanieevergreen.com/easy-simple-one-page-handout/

$
Wasted

&
Wasted

QREOETONTY




Decoration is not
visualization

https://medium.com/visualizing-the-field/there-be-dragons-dataviz-in-the-industry-

652e712394a0
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https://medium.com/visualizing-the-field/there-be-dragons-dataviz-in-the-industry-652e712394a0

Bad Message?

Wrong Audience ?



Dashboards

Are for

monitoring

NOT marketing




economic development dashboard B Q

All Images News Shopping Videos More Settings Tools

 plata innovation county dashboard 2030 plata county committee dashboards i economic indicators
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Comparedto...?

State averages l’
U.S. Averages l‘
Centers of Industry T
Emerging Competitors "
The guy next door "



What's Ugly?

Wasted




Easiest to
understand

—)

©HKate McEnroe Consulting 2018

MOSITION POSITION LEMGTH
1!:“ SCALE - IGMED SCALES
® QE] ° “EI | I
5 0 L ]
®
. 0
DIRECT ION ANGLE AREA
/ Pie
\ Chart
VOLUME CURYATURE
— Hardest to
3D -
- ) understand
COLOR SATURATION

Source: based on the work of William Cleveland as shown here:
http://flowingdata.com/2010/03/20/graphical-perception-learn-the-
fundamentals-first/ and here https://priceonomics.com/how-william-
cleveland-turned-data-visualization/

31


http://flowingdata.com/2010/03/20/graphical-perception-learn-the-fundamentals-first/
https://priceonomics.com/how-william-cleveland-turned-data-visualization/

For Example

#urts, Entertainment, and
Recreatian, II,EEB_‘II

Educatianal
Servited,
4,104

Administrative |
and Waste
Services, 19,638

Management of
Companies 1,613

Professional Services 19,351

Real Estate, 5,852
Finance and Insurance, 15,730

Other Sendoes 15.33?1

Iinformation, 7,624

Retall Trade 58,743

Transpartation 10,745

Agriculture, Fosestry 4,473

Mining, 7,501

Manufacturing,
19,903

Wholedabe Trade, 16,742

©Kate McEnroe Consulting 2018
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20 Sfée aff bubt{:f?. 7 Finance
i}
dclos riaive [9%,2.7 LQ]
base.
1.8 .
Consumer
Goods Mftg Industrial Machinery
1.6 1
o Agnbusiness n-Profits
- 14 & Food Automotive
& Creative Content \ etruction
5., . | Retail Back Office
1 ealthcare
S Government
e ] Materials
o 10 T T
2 Telecom Svcs '
® @ 17% 09Lq
Q
o 038 .
-
06 Mining & Logging |
' L T ¥ ond Education
ransportation .
Biomed Logistics Software & Furmiture
04 [-18%, 0.3 LQ] Aerospace _ _ Info. Tech.
® ° Professional Services
@ Research
0.2 Energy - [21%, 0.7 LQ]
-10% -5% 0% 5% 10% 15%
% Growth, 2016-2021
©Kate McEnroe Consulting 2018 33




Employment of women, by industry, 1964-2010

70 . .
Mining & lozging

Construction,

Figure 2
A e I and ibuti to California’s economy
Informatiol
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Toted ey i
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and parts o 50
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Financial activities. leisure 8.
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Professional &
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. $3.2 Other parts

%4 Enginesriog
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3388
Indiract
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Grourd SE16
30
Local government

Trade,

e W, s Job Counts by Distance/Direction in 2014 2 :
transportation, &
utilities

All Workers
N

[récten: SOKGH is ssarch. detection. navigetion. guidance. snd neutical. MBO Is manosnance. reoeir and overheul.
f5ources: LS. Buresu of Economic Analhy, Buresy of Labor Sitenon, navair mil, uscg mil abawl: AT Kearray nakis
10
Education & health
services
o L e e e e L B S B L B B T
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Source: U.S. Bureau of Labor Statistics www.bls.gov
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Are you purposely misleading me?

Do you not understand the data?
Are you going for the easy layup?

©HKate McEnroe Consulting 2018



Spot the Problem(s)

.
Millennial share of population

increasing fastest among 10 largest U.S. cities

+1 3% +2.6% +6.3% +1.8% +0% +2.2% +1.4% +3.1% +1.4% -0.8% +0.5%

o =R -5
N ah‘?ﬁ 3?3233 LR =
S o s et 2% - 2 3
u‘},-,ﬁ L~ S0 0 o] 0 e
<+ O oMoy NEOE .;-_;'D Te,
od L) o4

I 2 1.9%
I 22.2%
I, 22 3%

irtn 33 ]
o O “ =
o™ e} =2 e}
o ™ DDNN

[at] N

| | | |

B Share of 2006 Population m Share of 2012 Population m Share of 2014 Population

I 20 2%
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Texas Keeps Getting Bigger

Lone Star State Counties Lead LS. in Population Galn
- - i«
Numaric population change

Maricopa County. AT 73,650
Clark County, NY &7.5595
Riverside County, CA, 36,744
Harris County, TX 25,939
Tarrant County, TX 32,729
King County, WA 32,687
Baxar County, TX 50,8351
Dallas County, TX 30,686
Denton County, TX 27,91
Caollin Coaunty, TX 25150
Hillsborowgh County. FL 26,939
Cranga County, FL 25377
Wake County, NC 23,060
Fort Bend County, TX 22.870
Travis County, TX 22116

United Stales i & Dpactment of Corrmedts

cEnSus Ecgrgerigy e 3 pliglipn dgherorigireibp=
©Kate McEnroe Consulting 2018 S
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Population 25 Years and Over by Education
vs. U.S., 2015
40
30
=
©
© 20
)
o
10 I I I I I
0
Less Than HS HS Diploma or Some College Bachelor's Graduate Degree
GED Degree or Higher
[ ® us.
U.S. Census Bureau, 2015 American Community Survey 1-Year Estimates

©HKate McEnroe Consulting 2018

38



Cost of Living Comparison for vs. Major U.5. Gities*

I 57000
TR 2,57 (+10.1%)

Chicago 585,065 (+13.4%)
Washington, DC $96,472 (+28.6%)
$104,553 (+39.4%)
San Francisco 5141,096 (+88.1%)
Mew York $149,529 (+99.4%)

*Data from salary.com

©HKate McEnroe Consulting 2018 39



A fair fight

Cost of Living Comparison with Competitive US
Metro Areas
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200 —
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Inspiration and Education

< “EVERGREENDATA

@ ———@ INTENTIONAL REPORTING & DATA VISUALIZATION

©HKate McEnroe Consulting 2018


http://stephanieevergreen.com/
https://www.duarte.com/
http://www.visualcapitalist.com/
https://www.datawrapper.de/

And the other kind of
inspiration

The top 10 worst infographics
of all time

WTF Visualizations

©Kate McEnroe Consulting 2018 42


http://mammothinfographics.com/blog/the-top-10-worst-infographics-of-all-time
http://viz.wtf/

One

1|
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Stay flexible - stay in touch!

Prototype

Stanford, the d School
Or check out:
https://www.ideo.com/

©HKate McEnroe Consulting 2018 44



https://dschool.stanford.edu/
https://www.ideo.com/
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